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YOUABLE: Summary of project

The achieved results, experience and network, gained from YouMUST
project (selected as a "Success story" and “"Good Practice”) encouraged
the project consortia members (NGOs, Universities and Business sector) to
realized this CBY project focused on providing the youth with the know-
ledge about digital marketing ‘8Ps’ and Social media tools aimed to
generate and increase the pressure on public authorities and business
sector for the implementation of SDGs. The project offered opportunities
to youth participants to enhance their skills in line with the new European
Green Deal, respecting's Europe 2020 Growth Strategy and the EU Youth
Policy Cooperation as “skills of the future”. Special focus was done on
exchanging ICT know-how about of the key elements, tools and methods
of Digital marketing instruments, especially through using Social media,
including Smartphones.

FINAL EVENT IN KYRGYZSTAN

Final event focused on achieved outcomes and establishing long-term
cooperation between consortium members. This event had three (3) sub-
activities: (a) My YOUABLE Experience; (b) YOUABLE Do it! NOW!; and (c) Fi-
nal Evaluation meeting.

Period of realization: 3-11.03. Place of venue: Bishkek, Kyrgyzstan.

YouABLE
mYOUth Leaders for
SustainABLE Development

LET US STAND IN

SOLIDARITY.

NOT TO A SPECIFIC
COUNTRY, RACE OR
RELIGION BUT RATHER TO

HUMANITY

-Dn\vd Vot

NEWSLETTER

Inside this issue:

YouABLE:
Project summary

Final Event
in Kyrgyzstan

YOUABLE: Project
events

Our website:
www.youable.eu

YOUABLE:
Developed out-
comes

Project Partners
& Data

1




YUABLE
SCE|rase 2 &l |

(11 \g

YOUABLE: Project events

YoOUABLE project was based on the ‘MAPS' agenda: Mainstreaming, Acceleration, and Policy
Support, as a prerequisite to integrate the contribution of three existing marketing sub-disciplines:
Green; Social and Critical marketing paradigm in which Sustainable development is a key goal.
YoUABLE project had the purpose to produce a positive impact at local, national, European and
international levels arising knowledge for three pillars of 17 SDGs: Economic, Social and Environ-
mental well-being for foday and tomorrow, as a prerequisite for bridging the pathway from Ego
to Eco humankind approach.

Project activities were set on methodologies based on non-formal approach:
. Kick-off meeting;- Two Mobility of youth workers [ToT];

. National training courses for own members and representatives of other NGOs, Business
community and/or Local authorities;

. National dissemination events for the presentation of the project outcomes and- Final
event.

Realizing main project activities, youth will gain a sense of self-worth, and the ability to influence

changes in their own lives and the wider community. Involved participants will be more aware of

the importance of everyone’s conftribution to saving the Earth implementing SDGs.

Our website: www.vouable.eu
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mYOUth Leaders for SustainABLE Development

The achieved results gained from Erasmus+ YouMUST project (selected as a "Success story" and “Good
Practice”) encouraged the project consortia members to develop this project focused on providing the youth
with the knowledge about digital marketing ‘8Ps’ and Social media tools aimed to generate and increase the
pressure on public authorities and business sector for the implementation of Sustainable Development Goals.

YouABLE: Aims, Activities, Outcomes . Aims, Activities,
Outcomes

The main aim of this Guide is to present the basic idea, activities and
outcomes of the YouABLE project. It can serve as a comparative source for
new projects whose goal is to generate and disseminate knowledge
regarding sustainability and social responsibility, providing youth with non-
profit digital marketing '8Ps' mix and Social media tools.
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YOUABLE: Apps

YoUABLE application is an Android mobile application dedicated to the practical implementa-
tion of 17 Sustainable Development Goals ( SDGs ). In the beginning, the user must be registered
to use the application or signed in if the user already has an account. The application contains
17 quizzes, one quiz per each goal. Each quiz consists of 10 questions, of which at least 7 ques-
tions must be correctly answered to pass the quiz. After successfully passing the whole cam-
paign, an e-certificate is generated and uploaded to the online database. Also, an option is
provided to the user to download the e-certfificate on the device.
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SDGs Broshures

A brochure was prepared for each SDG.YoOUABLE project has the purpose to produce a positive
impact at local, national, European and international levels arising knowledge for three pillars of
17 SDGs: Economic, Social and Environmental well-being for today and tomorrow, as a prerequi-
site for bridging the pathway from Ego to Eco mankind approach.

SDGs

In this Guide, each CDG is presented as a separate infographic.
- | The resulting output abounds with a lot of data, quotas, photos
that arouse interest for its easy reading. This approach allows for
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sg Marketing Gate
www.marketinggate.org

- Bulgarian Development Agency
www.bd-da.eu

Youth Empowerment Center

._ https://youthecenter.wordpress.com §'§ SDG 09:
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L https://www.youthbridgesbudapest.org What Does It Take To Innovate?
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ECHO association
www.echo.kz

Gender-Vector

Career Disha Nepal
www.careerdisha.nepal

1009% greater total
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This project has been funded with support from the European
Commission. This communication reflects the views only of the
author, and the Commission cannot be held responsible for any

use which may be made of the information contained therein.

Sava Kovacevikj 47/1-30
1000 Skopje, North Macedonia
+389 78 221 753
contact@marketinggate.org
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